Eficienta canalelor de comunicare
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ATL, BTL si TTL

Presa scrisa - a murit oare tiparul?

Radio - sunt oamenii cu adevarat atenti?

Outdoor & indoor — sunt oare doar canale de comunicare suport?

TV — chiar schimba publicul canalul in pauza publicitara?

Online — cat este de utila promovarea online si cat de mult deranjeaza?
Publicitatea neconventionala — doar o cale de a obtine premii pentru agentii?
BTL — promotiile, samplingurile, tasting-urile chiar aduc clienti?

Marketingul direct — cat de mult poti vinde?

Augmented reality!



ATL si BTL

ATL
Audiente largi
Genereaza NOTORIETATE

Evaluare dificila prin research calitativ
Si cantitativ

Durata medie si lunga, efecte in timp
Efectele dureaza

TV, radio, presa, online, OOH

BTL
Indivizi cu nevoi si preferinte specifice
Genereaza VANZARI

Evaluare usoara prin cresterea
vanzarilor

Durata scurta, efecte imediate
Efectele dispar rapid
Promotii, caravane, direct mail/email

Cupoane, discounturi, cadouri la
cumparare, concursuri cu premii,
evenimente



TTL

TTL

Social media, evenimente — ce pot ingloba atat elemente ATL cat si BTL



Presa scrisa

In Milions of Dollars

Print Onlime Total
2003 544 9305 51,216 546 155
2004 46 703 1,541 45244
2005 47 408 2,027 49 435
2006 48611 2 564 45 275
2007 42 209 3,166 45 375
2003 34740 3,108 37,548
2000 24 31 2743 27,564
2010 22 795 3,042 25,833
2011 20,602 3245 23,541
2012 18,53 3370 22,314

Source: Mewspaper Associstion of America
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VIDEQ KILLED THE RADIO STAR
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There are better ways
to make career.
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TV

Schimbare canal Inainte de pauza In timpul pauzei

11% 14% 13%
19% 20% 21%

86% se uita la pauza publicitara
Ne uitam zilnic la 26 pauze publicitare
Vedem 73 minute reclame TV pe zi

55% din timp ne uitam doar la TV, fara extra activitati

45% ne uitam la TV in timp ce avem grija de altcineva sau
facem mancare




TV

https://www.youtube.com/watch?v=bxjb2UJZ-5| — Fizz
https://www.youtube.com/watch?v=_ve4M4UsJQo — Cog

https://www.youtube.com/watch?v=gmOTplVxji8 - Sinking

https://www.youtube.com/watch?v=SdYXQuspYwWA - Cockatoo

https://www.youtube.com/watch?v=dcD6JaEArPc - yaya
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Online

Video ads Se incarca la pornirea paginii si sunt greu
de inchis
Pop-ups si pop-unders Trebuie sa le inchizi separat. Unele au

sunet si pornesc in background

Expanding ads Acopera toata pagina si sunt greu de
inchis



Online




Publicitatea neconventionala

Degjal implant insurance from 69.901per month
















Publicitate neconventionala

http://www.igads.ro/creatie/18971/contrex-slimming-doesn-t-have-to-be-boring slim

http://www.igads.ro/creatie/15475/alfa-romeo-there-s-no-getting-away-from-an-
offer-like-this alfa

https://www.youtube.com/watch?v=RDiZOnzajNU 007
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BTL

https://www.youtube.com/watch?v=F7esRCgj030 - Scotch

Get them off
your dog.

FLEA & TICK SPRAY
avaitablo at JAKPETZ



https://www.youtube.com/watch?v=F7esRCgjO30

Marketing direct

Telemarketing

Direct response advertising

Online marketing
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Augmented reality

http://www.igads.ro/creatie/19403/national-geographic-upc-live-augumented-reality
NG

http://www.igads.ro/creatie/21135/mercedes-benz-augmented-reality-accessories
Benz
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